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The online revolution is reshaping  
 consumer behavior worldwide 

•100% instant 

information – 

Knowing all  

at once 
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•Audio  
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•New consumer behavior characterized by 

– Expectation of access to all information in real 

time (no patience towards waiting) leads to a 

new era of transparency and growing 

consumer impatience 
 

– Different type of consumer irrationalism driven 

by too much information, rather than too little 

information 
 

– Customer services shifting from pull to push: 

customers no longer seek services, instead, 

sellers seek out customers and lure them with 

customization 
 

•Evolutionary “programming” 

drives insatiable human 

hunger for instant 

information and instant 

gratification 

•Near future 
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The Future of Brands 
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So What Should We Do? 



5 



6 

Mobile Commerce  
 Drives Mobile Payments 
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